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FK Why This Path?

‘Allondon Drugs Strategy.
A\What Is Londoen Drugs Doing?
A The Impact On TheCompany
YA Learning Lessons *

A Trends
AQ/uestions
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; " A Lack'éfknowledge ‘ -
A Nearly half of consumers (49%) é would do more for the
/' environment if they only knew how
/
y A 2007 GFK Roper Green Gauge Report
J A Skepticism ‘ o ]
75% of Canadians feel 'green product’ claims are just a marketing
ploy T

N
A 2008 Bensimon Byrne Research
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AN ﬁ
A Famlly philosophy of doing things because

/ they are right, not for recognition

——

,, AReading trends =
I Customers, staff I attract and retain
I Business cost drivers i e.g. garbage disposal
1 Consumer research It want alternatives

A«"i_ong history of firsts.and early green
Initiatives (bags, recycling, packaging)
because its good business
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ABe quietly green first ‘

i Dol f irist ot hCHeen\}\/asda]ihagk ab
/A Understand consumers = -

A Understand government direction i get
ahead of curve =~ *

A‘Seek expertise to validate/ challenge
A/Build policies and processes i 4 pillar
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Recycling & 1 T Educate
Upstream Energy &
. . Reuse : Employees /
Buying Side Operational
Programs Consumers
~ Inputs/Costs
, MReduce Minimize ¥~ Anergy AOpinions,
! packaging solid waste F management Ideas &
outputs through choices
AEncourage 2B |ogistics &
vendor listing |~ AData technology
of SRS ecUrity Onre |
sustainable electronic E
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