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WHAT IS GREEN WASHING ?

ºGreenwashing is when a company misleadingly 

markets themselves as environmentally friendly.

ºGreenwashing can give unknowing consumers a 

false sense of security 

when it comes to the 

environment.

ºCan be compared to 

marketing strategies 

in the diet industry.





ENVIRONMENTAL CLAIMS IN CONSUMER

MARKETS

º In January 2009, TerraChoice Environmental 
Marketing researchers went into ôbig boxõ 
retailers in Canada, the US, Australia and the 
UK and evaluated every product that made an 
environmental claim.

º They found that green advertising has tripled 
since 2006.

º The worst greenwashing offenders are: Kids (toys 
and baby products), cosmetics and cleaning 
products.

ºOut of the 2,219 products surveyed in North 
America...over 98% committed at least one of the 
ôSeven Sins of Greenwashing õ.



RESEARCH F INDINGS



1. SIN OF THE H IDDEN TRADE OFF

ºThis first Sin is committed by suggesting 

a product is ôgreenõ based on one 

environmental attribute.

º For instance: advertising the recycled 

content of a product but ignoring the 

energy, water, emissions and other 

potential impacts associated with creating 

the product.

ºClaims are not necessarily false but donõt 

paint the entire picture.



2. SIN OF NO PROOF

ºôAny environmental claim that cannot be 

substantiated by easily accessible 

supporting information or, by a reliable 

third -party certificationõ

º The offenders: 

· Electronics claiming energy efficiency.

· Claims of post consumer recycled content in paper.

· Health and beauty products 

claiming not to be tested

on animals.



3. THE SIN OF VAGUENESS

ºôThe Sin of Vagueness is committed by every 

claim that is so poorly defined or broad that its 

real meaning is likely to be misunderstood by the 

intended customer.

ºSome recurring themes with this ôsinõ:

·ôChemical-Freeõ. Nothing is ôchemical freeõ. Water is a 

chemical. Plants, animals and humans are all made 

of chemicals.

·ôNon-Toxicõ. Everything is toxic depending on dosage.

·ôGreen, Environmentally Friendly and Eco-conciousõ 

are all vague terms without elaboration.



4. THE SIN OF I RRELEVANCE

ºCommitted by making 
a truthful claim that 
is irrelevant.

º The most frequent 
example relates to 
CFCõs which are a 
known contributor to 
ozone depletion and 
have been legally 
banned for 30 + years.

ºCFC-free: insecticides, 
oven cleaner, shaving 
gels, window cleaners.



5. THE SIN OF FIBBING

º Committed by making 
claims that are false

º The most common fib was 
misuse or 
misrepresentation of 
certification.

º Products claiming to be 
ôcertified organicõ or 
ôenergy star approvedõ and 
the websites suggest 
otherwise.

º Dishwasher detergent said 
it was packaged in 100% 
recycled paper but the 
packaging was plastic.



6. SIN OF THE LESSER OF TWO EVILS

ºWhen committing this sin, the 

claims made may be true but 

distract the consumer from 

other potential impacts as a 

whole.

ºPutting ôgreenõ or ôorganicõ 

labels on a product that is 

environmentally questionable.

ºExamples include: Organic 

cigarettes, ôGreenõ pesticides.



7. THE SIN OF WORSHIPPING FALSE

LABELS

ºA product that, through either words or 

images, gives the impression of third -

party endorsement where no such 

endorsement exists

º They create their own certifications and 

labels; fake in other words.
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OVERWHELMED ? 


